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Methodology

|_

Online survey in 28 markets
34,000+ respondents total

All fieldwork was conducted between
October 19 and November 18, 2019

General Online Population

1,150 | Ages | Alislides show general
respondents 18+ online population data
perpmarket unless otherwise noted

2020 Gen Z oversample
250 respondents age 18-24 per market

Informed Public

500 respondents in U.S. and China;
200 in all other markets

Represents 17% of total global population
Must meet 4 criteria

> Ages 25-64

> College-educated

> In top 25% of householdincome per
age group in each market

> Report significant media consumption
and engagement in public policy and
business news

Mass Population

All population not
including informed public

Represents 83% of total
global population
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WHY DOES TRUST MATTER?



TRUST ESSENTIAL
FOR FUTURE
SUCCESS

20 years of Edelman
research on trust

|_

* 2M+ respondents

* 400+ companies

» 80k employee reviews

* Interviews with 50+ business leaders
+ 23M measures of trust

* Review of 150+ academic articles and
80+ models of trust

» Trust and stock price analysis for
80 companies

Trust
matters
(o JI

Investors

Trusted companies
are more likely
to receive
institutional
investment

Consumers

Trusted companies
have stronger
consumer buyers
and advocates

Resilience
against risk

Trusted companies
are more resilient
in the face
of crisis

Employees

Trust drives
workplace

The market

Trusted companies
stock outperform
their respective
sectors

recommendations

Regulators

Trusted companies
have greater
license to operate

Media
coverage

Trusted companies
are more immune
to the media cycle




TRUST IN TECHNOLOGY DECLINES
IN 21 OF 26 MARKETS 0 0 O | = o

Change, 2019 to 2020 Distrust Neutral Trust
Percent trust in technology

Trusted in 27 markets

,
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WORRY TECHNOLOGY IS OUT OF CONTROL

Percent who agree

The pace of change in
technology is too fast

| worry technology will make
it impossible to know if what
people are seeing or
hearing is real

Government does not
understand emerging
technologies enough to
regulate them effectively

1

o1..

1

66..

1

61..

Trust in technology

2019-2020

Global 26

Largest declines in:

France

Canada, ltaly,

Russia,
Singapore

u.S.

Australia
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WORRY ABOUT QUALITY INFORMATION

Percent who agree

The media | use are contaminated
with untrustworthy information

1

o

| worry about false information or fake
news being used as a weapon

1

76..:

Change,
2018 to 2020




WORRY ABOUT THE FUTURE OF WORK

Percent of employees who worry about job loss due to each issue

Freetance/gig economy N ©'

| worry about losing my job

due to one or more of these causes Looming recession [ ENEG 50
Lack of training/skills | N
1 Cheaper foreign competitors | 5

Immigrants who work for less I s
Automation 53
/o Jobs moved to other countries 50
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TRUST IN TECHNOLOGY STABLE E E E |0 0 O

In May, trust in technology was stable in France while other sectors progressed Distust  Neutral - Trust  Change, Jan 2020 to May 2020
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DIGITALIS THE .
HUMAN-FRIENDLY
EXPRESSION
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THE MANY
FACETS OF

XYY Fast Company

S @FastCompany

France just made it illegal to answer work emails after 6 pm: f-
st.co/ELIKb6x |
11:48 PM - 10 Apr 2014

——————

|
"W Multi Mode Slimming an
Firming Machine

Reviewed in the United Kingdom on 9 July 2020

Verified Purchase

~ Now | can't say I'm overly convinced by these

DIGITAL FORGERY
machines yet my partner is and uses a smaller unit

‘ '
for her face a few times a week, she's also

J'ai une grande nouvelle. convinced and this time accurately that we've both
put on some weight since being stuck indoors and

1
so she saw this and begged me to get one,

BREAKING NEWS
apparently for us both to use.

This listing has ended.

= : ;
Fat Removal Machine Ultrasonic Body Slimming Device EMS RF cavitation machine
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THE DANGERS
OF VANITY
METRICS

F()rbes Billionaires Innovation Leadership Money

Please Stop Relying On
Vanity Metrics In Your
Online Strategy

Jonathan Laberge Forbes Councils Member
Forbes Agency Council COUNCIL POST | Paid Program
Leadership

Tl.

Don't Be Fooled By Vanity Metrics

Erick Schonfeld @erickschonfeld / 10:25 pm BST « July 30,2011 El Comment

Entrepreneurs: Beware of
Vanity Metrics

engadget

Social media bots are damaging our
democracy

On the internet, nobody knows you're a natural language processing system.

BUSINESS

Facebook Removed Nearly 3.4 Billion
Fake Accounts In 6 Months

May 23, 2019 - 6:58 PM ET

VANESSA ROMO ﬂ AMY HELD




“We are optimists and believe
X there is hope on the other
A W side of despair....

& ?\ We need government,
busmess and entrepreneurial
intervention at scale
)3 (deployed logically
and effectively)

i_

_ > lo get to the other side.”
Mary Meeker, 17t April, 2020
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SHELL APP
acke DrviNG perrorvance | €7D WEARABLE TECHNOLOGY
0 w3 WEARABI N

PN | MORNING RUSH HOUR

-@ TRAFFIC & WEATHER DATA
CHATBQTS |@| VONITORED EXTERNAL FACTORS INCLUDING

| DRIVERS T JINDERSTAN 1111 VWEATHER CONDITIONS AND TRAFFIC
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care about is fuel. So, to launch Shell's new fuels 14% 125 100Mm ) { 500K

AUGMENTED

CAMPAIGN With all the pressures on the road, the last thing drivers STATS & lwmea.se - Shall VPower h -Ch.ggboy | —~ \ 100m Yo Behavioural &
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NATIVE IMMERSION



A residency program designed

to inspire the best work of your life.

Apply by June 4

Design Loft

Oahu

;N
Writing Desk
Molokai

Tech Lab

Maui




Menval Health Amer: A

sinch
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Text JOIN to (+1) 833 421-4726

+50.000

SOCIAL MEDIA ENGAGEMENTS

+470.000.000

EARNED MEDIA REACH

"At a time when, for one reason or another, | haven't
felt like much of a light in this universe, I've appreciated
having Text For Humanity in my life....”

The Telegraph

"World's first positive text service launches
in a bid to end “online negativity”

FveningStandard.






\ letter to those orieving in
isolation this Mother’s Day:
vou aren't alone




MAKE DIGITAL
A NEW FRONTIER
FOR TRUST
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CEOS MUST LEAD

~
(=]
(o2}
N

Immigration

Percent of tech employees who agree Percent who agree
It is important that my employer’s CEO speak out on CEOs should take the lead
one or more of these issues o @ on change rather than waiting
2 % for government to impose it
Q Q
E | E
(}] (<})
-
R
Training for jobs of the future 86 | 84
—l Automation’s impact on jobs 87 | 81
% Ethical use of tech 85 | 81 %
Income inequality 83 | 78 @
Diversity 80 | 77
Climate change 78 | 73 20?2?292%20
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TACKLING
DIGITAL DIVIDE

« Notre économie et nos services publics n’ont pas
encore accompli leur mue comportementale vers le
numeérique. Qu’il s’agisse des problemes d’acces aux M 1[
plateformes publiques d’animation pédagogique en B
ligne pour les éleves, des manques criants en o
matiére de e-santé, de I'impossibilité institutionnelle
de vote numérique qui aurait permis la bonne tenue
des élections municipales etc. La crise a révélé
I'impréparation de notre société ainsi que les
inégalités, notamment territoriales, dans notre
capacité a mobiliser les outils numériques ».

Pierre-Marie Lehucher, Président de TECH IN France




SAFEGUARDING TRUST IN TECH

Exemplarity

Beyond products/solutions,
demonstrate respect for
employees, communities and
the planet

Collaboration

Join forces with other
brands, industries,
scholars, governments,
local authorities to solve
issues

Tech For Good

Focus on solving the issue
of digital divide exacerbated
by the pandemic
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